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Education is key to all Sustainable
Development Goals
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Rallying Cry: Background

e Examples from other sectors:
e Under 5 mortality
e 2C temp increase

* 51/ day

e Options put to the Board included: “Lift poor girls out of
learning poverty” or “More poor girls learn” or “More
girls complete lower secondary education”
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Rallying Cry: Survey outcome

Should GPE adopt and high-level
partnership rallying indicator?
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If yes, should GPE focus on
improving the education outcomes
for poor girls as the main focus for

the rallying indicator?
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Rallying Cry: Next Steps

e C(Clear support of rallying cry for GPE. Suggestions proposed by more than one
constituency included: (a) A rallying cry aligned with the SDG 4 framework and
indicators for example, indicator 4.1.1 focused on minimum proficiency levels
in reading and mathematics or (b) A rallying cry aligned with the World Bank’s
Learning Poverty indicator.

e Recommendation that rallying cry is developed alongside Case for Investment

 June — August: Secretariat to develop options that are comprehensible,
measurable and inspiring.
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