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Education falling
off the global
development
radar

No coherent
education sector
communications
campaign:
leadership is
needed

Research showe
people could not

i name single

leading
organisationn
education sector




Aims

1. Developing a new
voice

2. Engaging and
promoting
collaboration with all
partners



Developing a new voice
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Developing a new voice

Tone a mix of
hard-headed

advocate and
global
statesman for
education




g

Simplify
communhnication
materials and
highlight
sSuccesses

Developing a new voice



Consistent
strong, clear
message

Developing a new voice




TAGLINE
“‘guality
education
for all
children”
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Engaging and promoting
collaboration with all partners
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Engaging and promoting
collaboration with all partners
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Engaging and promoting
collaboration with all partners
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Engaging and promoting
collaboration with all partners
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AIMS (recap)

Developing a new voice

sLeading the charge

Tone a mix of hareheaded advocate and global
statesman for education

*Simplify communication materials and highlight
successes

*Consistent strong, clear message

Tagline:
‘guality education for all children”

Engaging and promoting collaboration

with all partners

sLeverage knowledge of all stakeholders,
especially at country level

*We will fully support the larger Global
Partnership

*Knowledgesharing

*Website “site of excellence” for education
sSupport internal communications
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We’ve been busy since: \

AUGUST
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Developed a new brandin

style guide

Use of logo

BACKGROUNDS

The logo should appear on a
limited selection of background

colors. These include colors found /
in the logo itself, white, black and
gray.
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Brand corner in web
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The Global Partnership For Education’s  THE GLOBAL PARTNERSHIP FOR

gnly multilateral partner-

tting all children every-
for a quality education.
. - IN 2002, the Global
Education is key to
unlocking a country’s

potential and
economic growth

Fully
supported the
replenishment
process
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Upgraded the website look, feel,
and voice for a new strength in
clarity and content

Partners

EXPLORE THE WORK OF
EFAFTIIN

43 COUNTRIES
Focuz'On..

Gatting Every Child
Educated, Evarywhere

An EFA FTI movis sbout saucstion
progrees In Africa.

@ Rasd Mam:

eneen oy 7 wars

FTi Reform Agenda
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@ Road More

Finaneing

Hewsroom 'EPOF Products

FTiatWork  Resources
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19 Million more children enrolled in Africa
What

n of EFA FTI Newsletter Released

» Guinea Bissau Now &3rd Country to Join the EFA FTI
Fartnership

» PRESS RELEASE: EFA FTI Welcomes New Funds for

¥ PRESS ADVISORY: Education High-Level Forum Hosted
Queen Rania al-Abdullzh of Jordan

@ View Cabendar
1© Mars News

Newsletter Highlights

J i Education for All Fast Track Initiative on meseoe
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THE WORLD BANK GROUP @] eam

[
aalvarezferrer@globalpartnership.org ~

Welcome to eTeam collaboration for The World Bank Group

eTeam is & secure space for teams to communicate, collaborate, and coordinate their activities.

We appreciate your feedback. Please do provide feedback using the button on the header.,

button in your team room.

Benefits
Fis)
8 Work Better Work Faster Work Smarter
o Connect with team members in new and Quickly become more productive. Access all Make better business decisions. Easily find
c creative ways. Easily share information your team documents and activities from one the right information—regardless of who
O"E among geographically dispersed members. location. created it
O
_QQ.
O Explore My Favorite Team Rooms
(SR
-c © Did you know: You could add your favorite team rooms for easy access by clicking on the Add to Favorites
s




Developed and implemented a social
media plan




Developed and implemented website
content management protocols




Audited and reviewed the website’s
technical needs and developed a draft
plan to upgrade the current content
management system




Coming 18 months

Develop and implement robust pest
replenishmentnedia outreach strategy

Establishweb-based collaborationtool
for knowledge sharingacross the
Partnership

« Countryspecificmedia and lobbying
ENES

Websiterestructure andredesign

« Run a Partnershitknowledge fair” in
May 2012

« Develop and implement a majaylobal

i public campaignin support of education
s - Plan and implemen®8 and G20

R outreach
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The Audience







Next Steps \I

Finalisestaffing requirements and
recruit

*Establish knowledgsharing platform
for Global Partnership (with Microsoft?)

eStart planning for website restructure



... and just get on with It.



GLOBAL
PARTNERSHIP
for EDUCATION

visit our website at:
www.globalpartnership.org
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